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WHAT MAKES GOOD
CONTENT?

"Content is anything that
ADDS VALUE to the

reader's life."

“A person of average ability
and experience can figure out
what you do and how to use
your website without it being
more trouble than it’s worth.”

"Marketing is no longer
about the stuff that you

make, but about the stories
that you tell."



WHY DOES CONTENT
MATTER?

CONTENT ACTS AS THE
VOICE OF THE BRAND

FIRST IMPRESSIONS COUNT



2015 AVERAGE ATTENTION
SPAN: 8.25 SECONDS

COMMON TIME SPENT ON
CONTENT: 2 MINUTES



CONTENT NEEDS TO BE
MEMORABLE



2.
BUILD TRUST

1.
SHOW CONSISTENCY

3.
INSPIRE ACTION

THREE THINGS CONTENT
NEEDS TO DO



CONSISTENCY1.
Can you tell the image, video,

blog, website, landing page, etc.
is TAB content WITHOUT the logo?

Design and tone of voice needs to be
consistent accross campaigns and platforms
so that people can recognize the brand and
recall what emotions they experienced with

it.

Briefly elaborate on what you want to discuss. 

Wow, this
looks like
TAB!



NAME THAT BRAND
CAN YOU TELL WHO THE BRAND IS?



















2. BUILD TRUST
People come to service
businesses (BOS) for the

emotional and psychological
benefits of our expertise. 

Do we provide them with the confidence
they need to rely on our expertise?

Briefly elaborate on what you want to discuss. 









IF AI CAN DO IT, SO CAN
YOU



Social Proof
REVIEWS, case studies, etc.

Saftey Logos
BBB, FDIC, etc. 

Experience Indicators
25 Years Of Business, industry

knoweldge

Brand Values
Transparency, communication,

etc. TOP OF MIND
Word Of Mouth

Relationships matter, partners matter,
friend's opinions matter.

COMMON TRUST FACTORS



IS OUR CONTENT
CONSISTENT?

DOES OUR CONTENT BUILD
TRUST?



3. DRIVE ACTION
How do you drive action?

by adding VALUE



1.
2.

3.

WHAT CONTENT OFFERS VALUE?

EDUCATION

ENTERTAINMENT
INSPIRATION



TO INSPIRE
ACTION YOU NEED
PERSUADE





USE EMOTION
People generally make

decisions that are connected
to emotion.







31% less page exits 

“A wealth of
information creates a
poverty of attention.”

- Herbert A. Simon



"Marketers don't use consumers to solve their
company's problem; they use marketing to solve other

people's problems...Attention is a precious resource
since our brains are cluttered with noise. Smart

marketers MAKE IT EASY for those they seek to work
with, by helping position the offering in a way that

resonates and is MEMORABLE." - Seth Godin, This Is
Marketing



WHAT DO WE WANT OUR
CONTENT TO SOUND LIKE?

WHY SHOULD PEOPLE TRUST
US?

WHAT DO WE WANT OUR
CONTENT TO LOOK LIKE?

WHAT DO WE WANT TO MAKE
PEOPLE FEEL?


