
Example 1



For both examples they needed more conversions. The additional 
goal was to work on lowering the cost per conversion
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We can see that conversions increased by 88.51% and the cost 
per conversion went down.
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This is the overall picture of the account health.
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Example 2



Here we see how it was performing in the beginning.
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We can see that conversions increased by 104.84% and the cost 
per conversion went down.
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The real power comes when we see the full picture. The ride line 
indicates when I impacted the account.
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So what happened?

◉ Keyword sculpting
◉ Improve ad copy
◉ Edit campaign settings
◉ Breakout adgroups
◉ Include dynamic ads
◉ Include bid adjustments for times of day and devices
Doing these strategies and other small ones helped the accounts 
improve drastically. 
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